
Master Classes   

CD DVD   

__ __ M1 Phil Ellmore: Make a Compelling 
Case (Part 1 of 3) 

__ __ M2 Phil Ellmore: Make a Compelling 
Case (Part 2 of 3) 

__ __ M3 Phil Ellmore: Make a Compelling 
Case (Part 3 of 3) 

__ __ M4 Bill Sturtevant : Developing and  
Implementing Strategies for 
Successfully Cultivating and Soliciting 
the Major Gift (Part 1 of 3) 

__ __ M5 Bill Sturtevant : Developing and 
Implementing Strategies ... (Part 2 of 3) 

__ __ M6 Bill Sturtevant : Developing and 
Implementing Strategies ... (Part 3 of 3) 

Keynote Speakers 

__ __ 1 David Williams 

__ __ 2 Paul Kruse 

Worship Services 

__ __ 3 Services 1 and 2 

__ __ 4 Services 3 and 4 

Curriculum Session 1 

N/A    5 Linda Preece: Endowment U: “A Penny 
Saved ... ” 

__ 6 Kathy MacNaughton: Planning Events to 
Support Your Development Plan  

__ 7 Phil Ellmore: Overview of Solicitation 
Techniques 

__ 8 Bill Sturtevant : Successful Strategies for 
Promoting Major and Planned Gifts 

__ 9 Sean Mathis: Adobe Photoshop Basics 

__ 10 Dee Terry: Thrivent Financial and You – 
Working Together to Make a Difference   

__ 11 Larry Faulkner: The Meaning of 
Leadership in Development  

CD & DVD Order Form 
  

CDs and DVDs Are Available For Purchase Within Minutes 

After The Sessions Ends 

Curriculum Session 2 

__ 12 Charles Lane: Stewardship at the Heart 
of Fundraising 

__ 13 David Lotz : Advancement 2.0: How 
Institutional Advancement Must Evolve in 
our Internet-enabled Society  

__ 14 Denny Meyer: Enhancing your 
Fundraising through Multi-Channel 
Marketing 

__ 15 Sandra Henningsen & Jennifer  
Nohelty: Deep in the Hearts of Seniors: 
Senior-Friendly Marketing 

__ 16 Anne Murphy: Grow Your Annual Fund 
as Big as Texas! 

__ 17 Jeffrey Davis: Heart in Focus 

__ 18 David Williams: Keeping the Faith  

Curriculum Session 3 

__ 19 Maria Nehring & David Von Hatten: 
Messages that Matter: Their Interests, Not 
Your Needs 

__ 20 Johni Hays: Major and Planned Gift  
Ethics  

__ 21 Michael Linebrink, Moderator : Wit and 
Wisdom from ALDE’s Finest 

__ 22 Alan Zacharias: More than Money: Ten 
Steps Toward Ensuring Successful, 
Transformational Campaigns 

__ 23 Rod Schofield: Strategic Planning and 
Assessment for Resource Development  

__ 24 Joshua Birkholz: Data Mining for Annual 
Gifts: Digging Deep into the Heart & Soul 
of Fundraising 

__ 25 Pamela Dechert: E-Technology on a 
Shoestring 

Curriculum Session 4 

__ 26 Kurt Senske: Ethics and Fundraising: 
The Good, the Bad & the Ugly 

__ 27 Allan Pressel: e-Strategy for Your 
Lutheran Nonprofit 

__ 28 Chris Hoyt: How to Fund a Charitable 
Remainder Trust with Retirement Assets 

__ 29 Terry Axelrod: Creating Sustainable 
Funding for Your Lutheran Organization  



Audio of the sessions is now available on Flash drives!  Simply put an “F” in the CD 
column to indicate which sessions you wish to receive in this format.  Flash drives are 

$20, plus $8 per session ordered. 
*** All sessions are unedited raw recordings of events as they happened.**** 

Orders May Be Sent Or Ordered online at www.myconferenceresource.com 
 

Conference Resource LLC  5882 S. Irvington Ave. Tulsa, OK 74135  
 

Phone Toll Free:  1-866-813-2451           Fax:  918-599-0573 
 

PAYMENT: Check (make to Conference Resource LLC )   Visa  *  Master Card  *  Discover  *  AmEx 

 
 

Card No:___________________________________ Exp. Date_____/_____  PPP/CID#:______ 

Shipping 
 

CDs:__ x $10.00 = ________ 
 

Flash Drive:__ x 8.00 + 20.00 

= ________ 

 

(Order 3 DVDs for 

only $25!) 
 

DVDs:__ x 16.00 = ________ 

 

Shipping     $____5____ 

 

 

Enclosed $__________ 

CITY                                        STATE            ZIP                PHONE                                      .  

ADDRESS                                                                                                                                 . 

NAME                                                        ORGANIZATION                                                 . 

   PLEASE  PRINT                   PLEASE  PRINT                   PLEASE  PRINT 

Curriculum Session 4 conôt 

__ 30 Kristin Marcum: The Critical Intersection 
Between Development and Public  
Relations 

__ 31 Mike Bacon: Cultivating & Retaining 
Donors using the Moves Management 
Process 

__ 32 Steve Rusk: We’ve Howdied but We ain’t 
Shook yet: Identifying Mid-Level and Major 
Donors 

Curriculum Session 5 

__ 33 Roger Ellison: A Screen Door Ministry – 
Deep in the Heart of Texas, or Anywhere 
Else! 

__ 34 Marion Lee: Getting to the Heart of Board 
Relations 

__ 35 Matt Fangman: Branding on a Budget 

__ 36 Paul Edison-Swift: Facebook 
Philanthropy 

__ 37 Ann Svennungsen: From the Heart: 
Creating a Mission-Driven Vision  

__ 38 Sandy Dochen: IBM and Corporate 
Social Responsibility: Journey of 
Innovation 

__ 39 Celeste Nored: Breaking Records with a 
Result-Oriented Call Center 

Curriculum Session 6  

__ 40 Susan Young: Bridging the Gap in 
Workplace Communication: 
Communicating with Heart  

Curriculum Session 6 conôt 

N/A 41 Jill Pranger: Endowment Fundraising … 
OR How to raise it when you’re not going 
to spend it!  

__ 42 Matt Frazier: Church 2.0: Leveraging the 
Internet for Donor Development  

__ 43 Roger Ellison: Fixin’ to Ask for the Big 
Bucks – Texas Style 

__ 44 Jerry McCoy: Legislative Update 

__ 45 Mark Mathis: The Lone Ranger of 
Branding: Conduct Your Own PR Audit  

__ 46 Alan Zacharias: Philanthropy: Past, 
Present and Future  

Curriculum Session 7 

__ 47 Christina Pulawski: The Role of 
Advancement Services in Realizing Your 
Fundraising Goals 

N/A 48 Session Canceled by Speakers 

__ 49 Laura Hansen Dean: Gift Acceptance 
Policies: Why You Need One and What 
Makes One Good 

N/A 50 Diane Gottsman: The Power of Polish  

__ 51 Jerry McCoy: Rethinking Your Approach 
to Charitable Income Vehicles 

N/A 52 Ann Starr: Good Grant Write Now!  

__ 53 Beverley McClure: Leading the Frontier 
of Change from Deep in the Heart of You  


